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About Our Company
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As a part of AnyMind Group, AdAsia Holdings provides 

integrated end-to-end solutions for marketers, advertisers and 

publishers for online advertising solutions and site 

monetization needs to maximize returns through AI.
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Strategic partner

HR Tech
HR software that centrally manages 

the process from selecting 
candidates before an interview to a 

job offer

Entertainment Tech
A casting service that connects 

marketers, sponsors and influencers 
with AI matching solutions

Martec
Ad technology business

Services for marketers, advertisers, 
and publishers

14 Office
12 

Countries
600 employees

Establishment
April 2016 3 Business
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Monetization with Publisher
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premium
web site

ADVERTISER

AGENCY

DSP premium
web site

ACQUA Media as a One-Stop Agency for Ad Distribution

Media and 
Negotiation / 
Coordination
Alliance with media

Menu Development
Collaboration with 

influencers

Reporting
Brand lift survey available

Operation
DSP operation is also 

possible

Delivery Settings
Open Auction or

Programmatic

premium
web site

Media Plan
The best distribution 

platform /
Select media / format

D
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 D S U

 P P L Y
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AdSense 
implementation

Mediation

GAM
Operation / Setting

PMP

Traffic 
Analytics

Ad 
Layout

Ad Mob
implementation

Fire Base
implementation

Site 
Speed

Dashboard

APM PMP
Sales Menu

Use 
DV360

Show 
Case

ad 
management 

tool

Ad 
Verification

Plan
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▶
■ Media selection

- Distribution to a large number of specialized media (appeal to those who cannot 
reach with comprehensive media)
- Delivery using 1st party data (annual income, title, occupation, etc.)

■ Collaboration plan with general influencer / exclusive influencer
■ Media Plan (exclusive distribution without competing ads) and PMP-only slots can 

be created

Unique media planning 
& format

■ Acquisition of GCPP * qualification
■ Initiatives to strengthen the industry

- Better Ads Standard, Brand Safety, ads.txt

■ Flexibility
- Negotiate with media to develop new format

Media Consulting 
Experience

* Google's official 
certified partner system, 
certified only by one company 
in Hong Kong

■ From media / ad planning based on business strategy / KPI to DSP operation / 
distribution setting / reporting

■ It is also possible to create reports that lead to the next measure including brand lift 
survey

Complete in one stop
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AdAsia Holdings is uniquely positioned in Asia to provide maximum flexibility and options for demand and 
supply, and a transparent ecosystem and advertising environment for all players involved.

Media owners 
and publishers

Brand 
marketers,

Advertisers,
Agencies 

Advertising 
management

Advertising 
reporting

Advertisement 
buying

Professional 
Services

Strategy and 
consultation

Ad and search 
optimization

Creative 
development

Display Ad

DOOH Ad

Video Ad

Professional 
Services

Publisher 
optimization

Consultation

Yield 
management

Website 
optimization

Ad format 
optimization

PMP Deals

SSP
AdExchange

DSP
AdNetwork
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SINGAPORE

INDONESIA

THAILAND

TAIWAN

PHILIPPINES

MALAYSIA JAPAN

VIETNAM

HONGKONG
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BUSINESS
NEWS

WOMEN / MEN
(Luxury,Beauty,
lifestyle,etc..)

TRAVEL

Others
(Travel,Movie,Music,

Gadget,etc..)

BROADCASTING
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• Improve user experience

• Ad Placements

• Coverage

• Ad Size

• Increase ad competition
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• Opt for a responsive site

• Make it easy to find content

• Make it fast

• Build your organic search

• Test colors
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Having a well optimized account is not an easy task, and today, most 
teams don’t have the time to do all the optimizations they need.

To help you manage your revenue in effectively, we have compiled
a list of useful optimizations and best practices. This can enable you to use 
your team’s limited time more efficiently, improve performance, and 
increase revenue.

• Optimize Your Inventory

• Optimize Your Rules
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• We will help to keep your inventory structure clear and sustainable.

• Follow a structured naming convention for your tags; for example 

Sitename_Section_AdPosition

• Use 300x250 Below the Fold (for Mobile Web & Apps) to allow for larger ad sizes, more 

engagement, and higher CPMs.

• Use 320x50 or 320x100 Above the Fold (For Mobile Web) to increase engagement (CTR) 

and viewability.

• Be sure to include padding to avoid accidental clicks if the ad is near navigational links.



© AnyMind Group All rights reserved 18

Blocking Rules
• Regular  review the blocking rule for direct buyers/advertisers and competitors

Opt-in Rules
• Regular  manually opt-in for the newly added ad technology   on a regular basis

Pricing rules 
• Increase your fill-rate with the acceptable pricing
• Evaluate valuable inventory for set rules accordingly

Ad Styles & Backup Ads Rule
• Enable ad style  to increase auction pressure and drive a higher fill-rate
• Define your backup ads under the Ad Styles & Backup Ads Rules to determine what will 

show if no targeted ads are available for your page
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Premium 
Media

Premium 
Media

Premium 
MediaAdvertiser

Agency

DSP

Ensuring the publisher inventory maximizing advertising revenue

Various 
support 
tools

アド
サーバー

SU
PP

O
RT

More than 50 Partners

Cooperation

Settings / adjustments are 
performed by ACQUA, regardless 

of the service provider

D 
E 

M
 A

 N
 D S U P P L Y

Cooperation
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【 SUPPORT】

• Advertising operation using GAM
• Technical Support

(Implementation of header bidding)
• Ad Layout Design / Proposal
• Acquisition of PMP project
• Review of Advertising Revenue
• Add Video Advertising Vendor
• Recommendation widget optimization
• Advertising Operation

Before Support After Support

First Year・・・
[2016/3-2017/2]

Second Year・・・
[2017/3-2018/2]

Third Year・・・
[2018/3- ]

PV Unit Price
[comparison before the start of all support] 2.79X

 

4.41X

4.72X

PV unit 
price Revenue
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【 SUPPORT】

• Advertising operation using GAM
• Ad Layout Design / Proposal
• Acquisition of PMP and Ad Network
• Pricing floor optimization
• Opt-in the latest product / feature (First Look, 

Open Bidding)
• Review of Advertising Revenue

Ad Impressions Unit Price
[comparison before the start of all support] 2.79XFirst Year・・・

[2018/03 - 2019/02]

Second Year・・・
[2019/03 - 2019/12] 2.68X
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Optimization Publishers

Optimization

Drive pipeline of AdAsia Publishers 
through education of AdAsia formats, 
offerings and Demand with 
Publishers

Direct Deals

Cultivate highly profitable 
Programmatic Direct Deals for 
AdAsia’s Direct Publishers

New Formats

Exclusive and new formats from 
AdAsia’s Product Initiatives can 
drive greater stickiness for 
AdAsia Publishers

Digital-Ready 
Publishers

Work with publishers to prepare 
their properties to be highly 
effective and receptive to 
programmatic demand

• Publisher Newsletters across 
AdAsia global offices to facilitate 
exclusive programmatic inventory

• Holiday and Publisher Kits every 
month for new and exclusive 
Publishers for Agency and Brand 
distribution

• Provide suggestion on Top Sizes, 
formats served by Programmatic 
Direct

• Format Proliferation and 
Expansion

• Format Newsletter and 
launches

• AdAsia Offline Forums to 
introduce new formats

• Use AdAsia technology to 
consultatively help publishers 
implement Clean and 
Brand-Safe ad placements

• Maximise the yield of 
Publisher inventory by ad 
placements to be open to 
Programmatic Demand

• Acquire and advance Yield 
Optimisation Best Practices and 
Technology

• Ad Layout Design / Proposal

• Promote high Ad Quality 
Standards through continuous 
education for AdAsia Publishers

Promote Programmatic Deals Become more Digitally-Ready
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XXXXX

$XX

XXXXX

Q12020 Q2 Q3 Q4

Total $XX

$XX

XXXX

$XX 

$XX $XX $XX $XX

 

 

XXXXX

$XX 
XXXXX

Etc.

Pillar #1

Pillar #2

Pillar #3

Pillar #4
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The following items of information are required, so please cooperate.

● PV number
● UU number
● User information (age, region, etc.)

(Google Analytics data by device)

● Site availability, delivery possible format
● Estimated impressions
● Available price (CPD, CPM)
● Availability of your company's logo
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About PMP Advertising
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Deliver great advertising 
on every screen

Connect with advertisers in 
better ways

Get the highest value for 
every impression

Cultivate a healthy 
ads ecosystem
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Publisher Cards

Publisher Products 
with Google

Forecast data

Search & Filter

Link to Publisher 
Profile

Link to Proposal 
workflow
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BE VISIBLE
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Private 
Auctions

Invitation-only 
auctions

Programmatic Direct DealsOpen and Liquid Exclusive and Negotiated

Preferred
Deals

Fixed price, 
one-to-one deals

Programmatic 
Guaranteed

Programmatic, 
guaranteed, 
direct deals

Traditional 
tag-based

Guaranteed, 
direct deals

Open
Auction

Hundreds of 
buyers 
competing
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DV360

AGENCY
ADVERTISER

Sales / Adjustments

Pitching Buying

ACQUA AdX

Other DSP

Media Planning Request
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User contact

Advertiser

Decrease wasted ad speed
& Increase Campaign Effectiveness

Media

Opportunities to increase revenue by 
dealing with advertisers

Valuable Data Reach need user for the advertiser & 
campaign performance

Increase media value by using data to 
reach users

Large Scale Easy access to premium inventory
Increased revenue from access to 

premium inventory from international 
brands

Quick & Efficient Campaigns can be started efficiently and 
campaigns can be started 29% faster

Automated workflows increase 
operational efficiency and reduce the 

burden on accounting tasks



© AnyMind Group All rights reserved 32

Ad Format:
In-Banner Ad

Size:
970x250

Device:
Desktop

Programmatic:
PG
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Ad Format:
Display Banner

Size:
300x250

Device:
Desktop & Mobile

Programmatic:
PG
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Skip 
Ad

Ad Format:
In-Stream Video

Size:
N/A

Device:
Desktop

Programmatic:
PG
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Ad Format:
Display Banner

Size:
970x250 & 300x250

Device:
Desktop & Mobile

Programmatic:
PG
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Ad Format:
Text & Image

Size:
320x100 / 300x250

Device:
Mobile / Desktop

Programmatic:
PD/PG
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AdAsia Ad Format
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Big Banner

Billboard

Parallax Banner

PMP 
& 

Direct IO PMP 
& 

Direct IO

Slideshow

Spincube

Wave Parallax

Out-Stream Video

Video Slider

Video Parallax

In-Stream
Video Star

Video Blend

PMP 
& 

Direct IO

Elastic Out-Stream

Video Balloon

Video Bloom

Direct IO

Video Background

Compliant with Partner with



© AnyMind Group All rights reserved 39

Campaign KPI

Views

High Viewability

Completion

Engagement

Vi
ew

ab
ili

ty

Visits

Awareness

Interest

Consideration

Intent

Purchase

OutStream

Slideshow

Spincube

Parallax

Big Banner

Format Format Format

Parallax 

Slider

Blend

Star

InStream

GREAT AD FORMAT MENU

Elastic

Balloon

Bloom
Wave Parallax
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Description 

Device

Engagement on brand safe 
curated premium media

DEMO -
Desktop

Mobile

Desktop Mobile

Viewer’s Control
Users self-select to watch content, and 

watch 25% longer than In-Stream voluntarily

Avg. Viewability 50-60%

User-friendly Native Video 
 Buying & Targeting, Analytics,  Measurement

Out-Stream Video is shown up in-line placement. 
In-Line placement is created between article 
paragraphs, so it is a great way to monetize long 
pieces of content and is delivered to different 
placements based on target user’s behavior.

https://storage.googleapis.com/adasia-ad-network-origin/Oto/Oto_Outstream.html
https://storage.googleapis.com/adasia-ad-network-origin/manish/outstreammobile.html
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Description 

Device

Great click engagement
Avg. CTR 0.5% 

(similar to Native & higher than Display)

DEMO -
Desktop

Mobile

Desktop Mobile

Lower risk of traffic bots

High visibility ad unit
60-70% MRC viewability 

Always inside user viewport 

40-50% Completion View Rate

Similar to Out-Stream, Slider Video is shown up in-line 
placement. The unit stays along in the user viewport 
along the scroll, as the main player transforms into a 
mini player with progressive video and doesn’t 
impact the overall site content though still achieving 
complete user attention.

https://storage.googleapis.com/adasia-ad-network-origin/Oto/Oto_Slider.html
https://adasiaholdings.com/demo/slider-mobile/
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Description 

Device

Great mobile experience

DEMO - Mobile

Mobile

Expand your reach on mobile 
audiences through a very 
engaging friendly format

High impact video format for
good storytelling

Good CTRs (~1%) 
with high viewability (50-60%)

An engaging vertical video format that can be played 
NATIVE style on the mobile web.

Vertical ad will 
retain  while 

scrolling down 
the page 

https://storage.googleapis.com/adasia-ad-network-origin/Oto/Oto_Parallax.html
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Description 

Device

Great cross screen experience

DEMO -
Desktop

Mobile

Desktop Mobile

Expand your YouTube reach, 
AdAsia Video Marketplace 

reaches premium publisher with 
the same video format

Less than 1/5 of viewers 
perceive Pre-Roll as intrusive

Good Completions (50-60%) 
with high viewability (60-70%)

Video that can be played pre-, mid-, or -post roll within 
the video player.

https://storage.googleapis.com/adasia-ad-network-origin/manish/Instream.html
https://storage.googleapis.com/adasia-ad-network-origin/manish/InstreamMobile.html


© AnyMind Group All rights reserved 44

Description 

Device

Great click engagement
Avg. CTR 1-2% expected 
(similar to Native & higher than Display)

DEMO - Mobile

Mobile

Viewer’s Control by click on banner 
shows intent to watch video

High visibility ad unit
50-70% viewability expected

Full screen expandable results in 
high brand impact

Video Star Banner for Mobile is positioned at the 
bottom of the screen. On the initial visit the user sees an 
ad banner, which can disappear when the user 
interacts with the screen. On tap, the initial area of the 
banner expands to the same size as screen resolution 
to show video.

Vertical ad will 
retain  while 

scrolling down 
the page 

https://storage.googleapis.com/adasia-ad-network-origin/manish/Manish_VideoAdhesion.html
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Description 

Device

Companion Banner boosts 
effectiveness of 

video ads VS. no companion 
bannerss

DEMO - Desktop

Desktop

Friendly ad format; suitable for long 
form video

High visibility ad unit - Viewability 
60-70%

50% Completion View Rate for 
Blend Slider

Video Blend is shown up as an in-line placement and 
combines video with a co-located banner on top of 
the video. The Video Blend unit works with traditional 
out-stream as well as the Slider.

https://storage.googleapis.com/adasia-ad-network-origin/manish/VideoBlend.html
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Description 

Device

Great user engagement 
Track user intent with granular analytics

DEMO - Desktop

Desktop

60-70% MRC viewability
High viewability ad unit by design

Curated premium media
Context combined with hi-impact

High impact video format
Innovative storytelling for brands

Elastic Outstream is a high impact video unit that starts 
with an in-article out-stream teaser. If the user engages 
on ‘hover’, the unit expands to a full-screen immersive 
experience that combines video with a skin 
background. Hi-Impact campaigns: Beauty, Fast-food, 
Electronics

https://storage.googleapis.com/adasia-ad-network-origin/manish/ElasticOutstream_Demo.html
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Description 

Device

40-50% Completion View Rate
 High performance ~ comparable to instream

DEMO - Desktop

Desktop

Viewer’s Control
           User chooses to click through or ‘know more’ 

Avg. MRC Viewability 50-60%
 Ad Unit is within user viewport

Smart Sticky Native Outstream
Optimal desktop video placement 

Video Balloon is an out-stream style video ad unit that is 
sticky at the bottom right corner of the user screen. The 
Balloon is designed to maximise user attention with 
higher viewability. It also generates additional brand 
recall with an accompanying banner.

https://storage.googleapis.com/adasia-ad-network-origin/avm/demo/balloon.html
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Description 

Device

Good brand impact with expected 
CTR engagement of 0.9-1.8%

DEMO - Mobile

Mobile

Replacing mobile interstitials, which 
will be blocked by Chrome eventually

Viewability expected 60-70%

Parallax Banner is an in-line ad format which shows 
a piece of background during scroll action and at 
one point, takes over the screen, but without 
interfering with the user experience.

https://storage.googleapis.com/adasia-ad-network-origin/manish/MobileBannerParallax.html
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Description 

Device

Social sharing widgets with 
Facebook & Twitter available

DEMO -
Desktop

Mobile

Desktop Mobile

Viewer’s Control
Users self-select to watch content and not forced

Avg. Viewability 50-60%

Comprises of Native Elements
Friendly Form, Buying & Targeting, Measurement

Big Banner is shown up in-line placement. In-line 
placement is created between article paragraphs, 
so it is a great way to monetize long pieces of 
content.

https://storage.googleapis.com/adasia-ad-network-origin/avm/demo/bigbanner.html?1
https://storage.googleapis.com/adasia-ad-network-origin/avm/demo/bigbanner-mb.html?1
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Description 

Device

For video creatives, interaction is
fired after click on play button

DEMO - Mobile

Mobile

Estimated lower cost for clicks 
& to convert clients

Add up to 10 images or videos & 
arrow color can be customized

[Manual] Every change of slide
can be tracked  

[Manual] - Entice your mobile audience with your full product 
suite. Using this user initiated slideshow, brands can now 
sample multiple products with the swipe of a finger.
[Auto Slide] - Brands are no longer limited to promoting one 
product at a time. Display your product suite with this 
automated slideshow which only begins when in-view on a 
mobile device.

https://storage.googleapis.com/adasia-ad-network-origin/tag-test/Jolyn/Jolyn_Slideshow.html
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Description 

DeviceDEMO - Mobile

Mobile

Allows for:

Highlight different features and 
turn your creative into a 

compelling narrative of your brand 
story

Add up to 6 images or videos 
showcasing a range of options or 

services

The multi-sided format enables advertisers to present up to six 
content or action options just like a cube. Users can jump to a 
landing page or watch a video.

Boosting creativity to create a dynamic

Driving engagement

https://storage.googleapis.com/adasia-ad-network-origin/Oto/oto_canon_mob.html
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Description 

DeviceDEMO - Mobile

Mobile
An engaging vertical banner format that can enhance 
engagement by added interactivity through the phone 
movement.

Great mobile experience

Expand your reach on mobile 
audiences through a very
engaging friendly format

Opportunity for 
creative campaigns

Good CTRs (~0.5%) 
with high viewability (50-60%)

https://storage.googleapis.com/adasia-ad-network-origin/avm/demo/wave-parallax-mb.html
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About ACQUA 360
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Consolidate data from all your SSPs & Ad Networks onto 1 dashboard.

SSP & Ad Network
Ad Server

Google Ad Manager
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Publisher can check in real-time, performance from their ad servers, SSPs 
or ad networks.

Charts & graphs are created in an instant with 1 click of a button. Allowing the publisher to visualize the 
performance with ease. Exporting to excel is also an option.
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THANK YOU!
info@acquamedia.com.hk


